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2FLLE BELGIUM

From rising-star designers to cultural figures you should know
(or are about to discover), ELLE has always been a place of
exploration, consistently ahead of its time.

With every new cover, milestone, and meaningful project, we never
lose sight of the reality of everyday life - complex, layered, and
worth bringing to the forefront.

ELLE is, at its core, an ongoing essay on what it means to be a
woman, a mother, and a global citizen in an ever-changing world.

With that in mind, | don't seek to focus on scale but on quality.

| strongly believe that positioning drives. Both in print and digital.
Today, our ambition is to bring cultural relevance across media.
And I'm excited to see where we can take it - together.

[iloclie Ouédrango

EDITOR-IN-CHIEF ELLEBELGUM
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ELLLE

INSPIRES, SURPRISES, AND
STIRSEMOTIONS

The modern ELLE woman combines a refined sense of style
with a strong social conscience.

Confident and independent, she’s in control of her own story.

The ELLE reader seeks inspiration, values creativity, and celebrates
individuality - from emerging talent to established icons.

As a leading fashion and lifestyle magazine with a presence in over
50 countries, ELLE connects Belgian readers to the best of

international fashion and culture while keeping a distinctly local voice.

Through its editorial and digital platforms, ELLE encourages women
to speak up, dream bigger, and live boldly.
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ELLE readers are opinion leaders
42,6% Dutch
57,4% French

72,9% Woman
271% Man

36,4% between 21-34 years
26,2% between 35-54 years
37,4% between 55-70 years

INFLUENTIAL

63% of Belgique & Belgié readers
belong to the upper social strata 1-4*

N growing and unbroken siceess!

AUDIENCE 2024

Readership 385.000 (AQ rate)

Conducted by AQ Rate, a specialized research firm,
and validated by neutral experts, Bruno Liesse and
Bernard Cools.
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ELLEPLLA

FASHION: 772/ Litenlicel

ELLE is an iconic fashion magazine. Through trend analysis,
in-depth storytelling, and immersive experiences, we strengthen
our role as Belgium's leading fashion voice. We don't just focus
on what's happening today - we anticipate what's next.

BEAUTY: 22 li1570¢

We embrace beauty in all its shapes and forms. We explore the
less obvious, elevate diverse perspectives, and celebrate new
voices redefining the beauty industry.

CULTURE d/ClIsi, |
Z/ZZV’C{S‘/ZQ‘&//Z()/Z c Commilment
ELLE explains, we don't impose. With curiosity and

conviction, we shine a light on issues that matter,
sparking dialogue and reflection.

LIFESTYLE:emmpoierinenl!
Self-care is power. At ELLE, we believe that when
you feel good, you do good.

MEDIAKIT 2026
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ELLEPODCAST

Acclaimed host Dominiqgue Nzeymana
explores career growth - the highs, the
challenges, and the lessons along the
way. Through honest, authentic storytel-
ling, we inspire the next generation of
creatives to venture out on their own.

ELLEWOMAN
OF THEYEAR

Our annual celebration honors women

who, often away from the spotlight, have

dedicated themselves to making a real

difference in people’s lives. A select jury

of industry experts chooses the hono-

rees, ensuring their impact is recognized
and amplified.

7 ELLE BELGIUM
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ELLE SUMMIT

A gathering of expertise, exchange, and

inspiration, driven by Belgium's leading

female entrepreneurs and thought lea-

ders. A space for vision, collaboration,
and the future.

ELLE SPORTS CLUB

A unigue, members-only community de-

dicated to sports, offering exclusive ex-

periences that connect body, mind, and
lifestyle.

ELLE CULTURE CLUB

A monthly celebration of culture. Dis-
cover art, literature, emerging artists,
and film in an accessible, engaging way,
all curated through ELLE's cultural lens.

MEDIAKIT 2026
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[llodie Ouédraogo

EDITOR-IN-CHIEF

Dominiqite Nzeyindaid

ELLE BELGIE COORDINATOR, CULTURE & LIFESTYLE EDITOR

Llisabelh Clauss

FASHION EDITOR

Laure Nundendeaele

BEAUTY DIRECTOR

Crutillanme Pinel

ART DIRECTOR

ADssa-lielman

SOCIAL MEDIA & CONTENT MANAGER
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Nuwoni Saccoor

DIGITAL STRATEGIST

Lore Ciinneberge

ELLE BELGIE EDITOR

Semn Nundenbosch

DIGITAL EDITOR

Leen [endrickx

GRAPHIC DESIGNER
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FEBRUARY NR. 252
30-01-2026

BUSINESS

ELLEWomen of the Year

MARCH NR. 253
27-02-2026
FASHION

Q ELLE BELGIUM

APRIL NR. 254
27-03-2026
ACCESSOIRES

MAI - JUNE NR. 255
02-05-2026
BEAUTY

JULY - AUGUST NR. 256
26-06-2026

SPECIAL SUMMER

+ catern Luxemburg
(adresses, watches & cars)

PLANNING

2026

SEPTEMBER NR. 257
28-08-2026
FASHION

OCTOBER NR. 258
25-09-2026
ACCESSOIRES

NOVEMBER NR. 259
30-10-2026
BEAUTY

DECEMBER - JANUARY NR. 260
27-11-2026
PARTY
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INFORMATION /

CIRCULATION

ELLE Belgique + Elle Belgié: 35.000 copies
ELLE Belgique: 17.500 copies
ELLE Belgié: 17.500 copies

SPECIAL FASHIONISSUE

Elle Belgique + Elle belgié: 40.000 copies
Elle Belgique : 20.000 copies
Elle belgié: 20.000 copies

ssssssssss
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Preferential
PLACEMENT

FRST ADSIN THE MAGAZINE

Preferential placements are provided at the start of the magazine.
The first 12 positions (this is not the first 12 pages) are reserved for 2/1
and 1/1 pages. Concerning the 1/1 format, placement on the left or right
page cannot be guaranteed.

DOUBLE PAGE

Double opening page: +25% on the basic rate
Double 2: + 22.5%

Double 3: + 20%

Double 4: +17.5%

Double 5: +15%

Double 6: +12.5%

Double 7: +10%

SIMPLE PAGE

Cover 3:9.460 €

Cover 4:12185 €

Single 1: + 25% on the basic rate
Single 2: + 22.5%

Single 3: + 20%

Single 4: +17.5%

Single 5: +15%

Single 6: +12.5%

Single 7: +10%

MEDIAKIT 2026




OTHER PREFERENTIAL PLACEMENTS

For any other preferential placement and first half of magazine: + 10% on the basic rate.

SLIDING SCALE PER PAGE IN PARING

When buying 2 pages: 5%
from 3 to 5 pages: 7%
from 6 to 8 pages: 9%
from 9 to 11 pages: 11%
from 12 to 14 pages: 13%
from 15 to 17 pages: 15%
from 18 to 20 pages: 17%

PRICE FORTVERSION (NL ORFR)

- 40% on basic price

NATIVEPAGES

Natives 1/1+ € 800 technical costs
Natives 2/1+ € 1.500 technical costs

FORMAT r%m%g QUADRI
% _ 275 mm (H) x 430 mm (L/B) 18150 €
1N 275 mm (H) x 215 mm (L/B) 9130€
1/2 275 mm (H) x 107,5 mm (L/B) 5.455€
1/2 137,5 mm (H) x 215 mm (L/B) 5.455€

* 5mm more on both sides for the cutting edge

12 ELLE BELGIUM



lechnical
DETAILS

OTHER PREFERENTIAL PLACEMENTS

+ To be supplied to us: PDF format CD + full-bleed colour proof
» Note: all material not provided in the requested
PDF format will be subject to an invoice.

» Send publicity material to: Valérie De Jonghe
support.ad@editionventures.be

+ Submit material: 4 weeks prior to publication.

» Bookings: 6 weeks prior to publication

+ Cancellations: see conditions of sale.

CREATIVE PACKAGES INSERTS

2 pages: € 115/1,000 + technical costs

4 pages: € 130/1,000 + technical costs
6 pages: € 170/1,000 + technical costs
8 pages: € 185/1,000 + technical costs

GLUED SAMPLE

€ 98/1,000 + technical costs

Contact us for further creative packages.

MEDIAKIT 2026



PARTNER WITH

L

Scles director
PHILIPPE DE JONGHE
+32 475 23 48 40
pdj@venturesmedia.be

Scles & Creative Parinership Maragers
JOHANNA WEBB

+32486831322
jwe@venturesmedia.be

KELLY GIELIS
+32 487 0110 44
kgi@venturesmedia.be

ALEXIA NEEFS
+32 477 37 98 09
alexia.neefs@venturesmedia.be

Operalions mdniger
LORE MOSSELMANS

+ 32 472 32 92 54
Imo@venturesmedia.be

COO
FLORIAN DE WASSEIGE

+32 472 737476
fdw@venturesmedia.be

CLO
BERNARD DE WASSEIGE

Joentures

MEDIA

Lasne Business Park

431D Chaussée de Louvain
1380 Lasne - Belgium

+32 2 379 29 90





