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If LOFFICIEL was a women
She would be...

25 to 55 years old
modern
urban
fashion & art conscious
influential
digital native
confident
International & connected
curious
cleverly playful
trendy yet timeless
ready to explore
& conquer (more of) the world




A GLOBAL BRAND

The only fashion & luxury media brand with a unified global Editorial & Artistic vision.

EUROPE

AUSTRIA | NETHERLANDS | BELGIUM | FRANCE | ITALY
| LATVIA | LITHUANIA | SWITZERLAND | TURKYE |

UNITED KINGDOM
AMERICA ASIA & OCEANIA
ARGENTINA | BRAZIL | MEXICO CHINA |INDIA | INDONESIA | KOREA | MALAYSIA
| STBARTH | U.S.A. | AINGAPORE | THAILAND | VIETNAM
MIDDLE EAST & AFRICA

ARABIA | MAROCCO



INTERNATIONALLY PRESENT

International
editions

PV /month on
official.com global
platform

Monthly
readers

UV /month on
official.com global
platform

Monthly distributed
magazines in 17
languages

Social media
followers



WHO WE ARE

Born in the iconic 20s in Paris, L'OFFICIEL has become a global and cross-over
media brand which recently celebrated its first centenary.

A true referent within culture and media industries ever since 1921, L'OFFICIEL
Is a source of inspiration for those interested in fashion, art, luxury & trendy
lifestyles.

EXPERIENCE - EXPERTISE - EXPRESSION

By 2023, L'OFFICIEL is internationally present in more than 30 countries,
impacting a global community, targeting a demanding and cultivated
audience, and featuring a network of acclaimed talents (stylists, influencers,
Jjournalists, storytellers, ...

With its innovative approach, L'OFFICIEL challenges the raising media
opportunities by producing one-of-a-kind content as well as developing
made-to-measure 360° editorial programs for brands.

SOCIAL - DIGITAL - PRINT - EXPERIENCES




WHAT WE DO

PRODUCTS

Print magazines

Multi-country digital platform
Branded content

Video production

Experiential marketing programs
Display and print advertising
Social media activation

Creative events

Live events coverage

SERVICES

400 worldwide journalists, photographers and
content creators to tell the stories of our partners
Powerful level of brand engagement and
awareness

Access to the best talents

Knowledge of the brand targets

Knowledge of the consumer needs, capability to
drive the consumer

Capability to target the message
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L'OFFICIEL

& Sunumer
- ART & TRAVEL

L'OFFICIEL, the French spirit of elegance and couture
since 1921.

The ultimate style selection of top talents in the media
and direct supporters of international fashion and luxury
brands.

Target: Women | 22-55 years old

Circulation: 30 000 /15 000 NL +15 000 FR
Periodicity: 5 issues/year

Anne-Sophie in Chanel



L'OFFICIEL
LUXEMBOURG

The ambition of L'OFFICIEL Luxembourg is to offer the
magazine with a Luxembourg footprint.
Food, fashion, culture, art...

All with the inspiration of the Grand Duché.

Target: Women | 22-55 years old
Circulation: 2.500 FR
Periodicity: 5 issues/year
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L'OFFICIEL HOMMES

L'OFFICIEL Hommes, the French spirit of elegance and
couture since 1921.

The ultimate style selection for men of top talents in
the media and direct supporters of international
fashion and luxury brands.

Target: Men | 22-55 years old
Circulation: 30 000 /15 000 NL + 15 000 FR
Periodicity: 2 issues/year
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L'OFFICIEL ART FILE

Twice a year, we create an art file in L'Officiel Summer
& L'Officiel Luxe.

Latest trends, designers to know, inspirations, must
visit galliers ... and way more.

Target: Women | 22-55 years old
Circulation: 30 000

Periodicity: 2 issues/year
L'OFFICIEL Summer &
L'OFFICIEL Luxe | NL & FR



A MULTI-PLATFORM CONTENT EXPERIENGE

L'OEFICIEL offers immersive, performance-driven content across social, digital and print
platforms, complemented by our event organization, marketing data services & talent agency.

SOCIAL DIGITAL PRINT EVENT




L'OFFICIEL PRINT

examples
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“In collaboration with” QR e Single page advertisement < Multibrandshooting over 8-10 pages
e Solo brand shooting also available over 4-6-8-10 pages

« Double page native article
Team = L'OFFICIEL Belgium

code possibility
e Single page natives also available,

same conditions



MEDIA VALUE PRINT

STANDARD ADVERTISING SPACE: SURFACE

SINGLE PAGE
DOUBLE PAGE

STANDARD ADVERTISING SPACE: PLACEMENT

10PENING SPREAD, COVER2 &P 3
SECOND SPREAD
THIRD SPREAD
FOURTH SPREAD
FIFTH SPREAD
SIXTH SPREAD
PAGE FACING CONTENT 1 (RHP) PP2
PAGE FACING CONTENT 2 (RHP) PP3
SEPERATED/CONSECUTIVE SPREADS
PAGE FACING COLOFON
PAGE FACING GENERAL COLOFON
PAGE FACING EDITORS LETTER
PAGE FACING NEWS
PAGE FACING CONTRIBUTORS
C3
C4

€

8.350
16.695

22.220
18.700
17.260
16.700
16.100
16.100
9.880
9.485
17.260
9.100
8.800
8.850
8.800
8.800
9.550
15.900



CIRCULATION

L'Officiel BE:
30.000 | 15.000 NL &15.000 FR

L'Officiel Luxembourg: 3000 FR
> single page in L'Officiel
Luxembourg: 3.120€

Reservation deadline is 2 weeks
prior to material deadline.
Cancellation period, first options
on prime positioning 8 weeks
prior to reservation deadline (and
2 weeks prior to material
deadline).

MEDIA VALUE PRINI

ADDITIONAL POSSIBILITIES (RATES ON REQUEST)

ADVERTORIAL
THEME SPECIAL (SUPPLEMENT)
SAMPLING (ON PAGE)
GATEFOLD (FRONT OR BACK)

SPONSORING (POSTER,BOOKLET, CALENDAR)

TAILORMADE SPECIAL
TECHNICAL COSTS: CONTACT US

PLUS INSERT

INSERT
2 PAGES
4 PAGES

6 PAGES

+ TECHNICAL COSTS:

€

C/1000
140
160
205

CONTACT US



L' OFFICIEL.BE

NL + FR 190K VISITORS MONTHLY

1 60 K UNIQUE VISITORS

de G aanmalt £18 nous
ouvre les portes de son
intérieur

2023 by laabelle Vardder Heyde

135mi AVERAGE TIME
. SPEND ON PAGE

t/- 65K FRANCE - BELGIUM

t/- 45K THE NETHERLANDS




L'OFFICIEL SOCIAL

INSTAGRAM TIKTOK NEWSLETTER FACEBOOK
L'OFFICIEL: 13K Followers 3K Followers around 4K sulbscribers, 7.5K Followers
L'OFFICIEL Hommes: 1.5K both languages combined both languages combined

Followers



L'OFFICIEL.BE

example

Native article NL + FR
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Modemerk Esprit moderniseert:
speels, optimistisch en cool

Het iconische modemerk Esprit, dat 55 jaar geleden in San Francisco is
opgericht, heeft een opvallende boodschap: “Dit is de start van een nieuw
tijdperk met een nieuwe look en nieuwe identiteit".

11.10.2023 by L'OFFICIEL x Esprit




L'OFFICIEL SOCIAL

examples
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Instagram post, original L'OFFICIEL reporting,

Instagram post belonging
shot pictures L'OFFICIEL original shot video

with article on website



L'OFFICIEL SOCIAL

examples

Instagram swipe-up with Event TikTok
follow link Always posted in English
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L'OFFICIEL X brand private L'OFFICIEL X brand in Multibrand L'OFFICIEL
dinner store event event




MEDIA VALUE DIGITAL

WWW.LOFFICIEL.BE
SOCIAL MEDIA

NATIVE ARTICLE

NATIVE ARTICLE SHOPPING GALLERY

SEO ARTICLE OPTIMIZATION

CONTEST

TEASING: NATIVE ARTICLE, “WE HAVE TESTED", SURVEY, CONTEST

VIDEO PRODUCTION

TEASER INSTAGRAM

SOCIAL MEDIA

NEWSLETTER

SHOOTING

DEVICES

Desktop / mobile
Desktop / mobile
Desktop / mobile

Desktop / mobile

Desktop / mobile

Desktop / mobile

Desktop / mobile

Desktop / mobile

Desktop / mobile

Desktop / mobile

WXL

Min. 800 words

Min. 800 words

1000 - 2000 words

45 sec -1 min

15 sec

Dark post IG:
Dark post FB:
Not dark, 50% more
Instagram swipe-up::
TikTok

Editorial NL:
Dedicated NL:

PRICE

1.600

2.120

2.120

795

3.975

1.600

530

795
795
Not dark, 50% more
500
750

530
795

4.250

TECHNICAL COSTS €

850 (+320 with influencers)

1.060 (+320 with influencers)

1.060

530

1.590

2.760

640

375
375
Not dark, 50% more

265
530



L’OFFICIEL
MARCH / APRIL ISSUE
MAY /JUNE ISSUE
SUMMER ISSUE

SEPT/ OCT ISSUE

NOV / DEC ISSUE

L'OFFICIEL HOMMES
HOMMES SPRING

HOMMES FALL

2024 PUBLISHING CALENDAR

RELEASE DATE

14/03

23/05

20/06

26/09

28/11

18/04

24/10

DEADLINE MATERIAL

29/02

09/05

06/06

12/09

14/1

04/04

1010

THEME

Spring issue
Fashion Issue

Beauty issue

Summer issue
Art, Design and Travel

Fall issue

Luxe issue

Hommes Spring

Hommes Fall



TECHNICAL SHEET

Size
1/1 PRINT SINGLE PAGE PDF HD

W 224 x H 297 mm
(+* 5mm on either side)

The margin must include cutting marks and technical section
The texts must be set back by 5 mm from the edges

Attention: double-page spreads need to be set up as two single pages

Materials to be sent to Amélie Eeckman: aee@venturesmedia.be



CONTACT

PUBLISHER

Manoélle Sepulchre
manoelle.sepulchre@lofficiel.be
+32 49528 319

EDITORIAL

Céline Pécheux
celine.pecheux@lofficiel.be
+32 473 46 06 38

ADVERTISING

Noemie Marion
NnMa@editionventures.be
Isabelle Ferier
ife@editionventures.be
Aurelia Api-Mutela
aap@venturesmedia.be

CHIEF MARKETING
Jade Dierckx

jdi@lofficiel.be

EDITORIAL WEB FR

Géraldine Verheyen
geraldine.verheyen@lofficiel.be

EDITORIAL WEB NL

Daphne Dorgelo
daphne.dorgelo@lofficiel.be

END REDACTION

Isabelle Vander Heyde
ivh@lofficiel.be

=~ Undercover stories

Irl -

Lorena en Dolce & Gabbana
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