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An American business magazine founded by Bertie Charles Forbes, Forbes is headquartered on 5th  
Avenue, New York. B. C.

Forbes magazine was founded on September 15, 1917, by B. C. Forbes, a financial columnist for  
Hearst newspapers, and his partner Walter Drey, who served as the general manager of the Wall  
Street magazine.

The magazine is renowned for its various rankings, including those for the best-performing  
companies, market capitalizations, top business schools, most influential women, executive salaries,  
influential personalities, and its coverage of celebrities and the wealthiest individuals.

Some fifty other titles use the Forbes franchise, while being published by other publishers. Forbes 
Be and Forbes Lu are thus opening up ambitious prospects in this geographical segment.



FORBES BELGIUM’S MISSION

To give people the knowledge, resources,  
inspiration and connections they

need to achieve success.
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Forbes Be and Forbes Lu

A global media with a Belgian and Luxembourg accent

Forbes Be and Forbes Lu are part of the publishing group Ventures Media, a pioneer in the media sector 
for over three  decades. Under the leadership of editorial director Joan Condijts Forbes Be and Forbes Lu 
aims to become a  benchmark for the Belgian-Luxembourg business landscape.

Over the last few decades, Forbes has established itself as one of the leading brands in the world of  
business. While its rankings of the world's richest people and the world's most successful companies are  
one of the hallmarks of this medium, Forbes' reputation is also built on its content, which highlights the  
men and women who make business happen, its analysis of major economic trends and the technological  
innovations that will shape tomorrow's world. Forbes stands out for its in-depth articles, interviews and  
portraits of the leading figures in business, as well as its research into the latest trends and its lifestyle  
sections. Forbes Be and Forbes Lu will be incorporating all these ingredients in their quarterly magazines 
and on their website. The publications will have a strong Belgian-Luxembourg accent, with most of the 
content produced  by local teams in both Dutch and French.

What prompted the launch of Forbes Belgium?

Forbes Be and Forbes Lu was born from a powerful vision: to inspire, empower, and guide. We saw a gap 
in the Belux market and stepped in to fill it by delivering exceptional local and international business and 
leadership  content. We believe in the potential of individuals, businesses, and ideas. Our mission is to 
inspire our  readers while providing a valuable platform for advertisers to connect with the Belux 
audience. We are  dedicated to becoming the reference point for economic, financial, and societal 
discussions within the  Belux territory.
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Target audience

The Belux territory, at the crossroads of commercial, strategic, and technological  
exchanges, serves as a pivotal launching point for Forbes Be and Forbes Lu.

Our target audience comprises a dynamic community of business professionals,  
entrepreneurs, and executives, typically aged between 25 and 60. Comprising 70%  
men and 30% women, many are part of couples and reside in the vibrant regions of  
Brussels, Antwerp, and Luxembourg. With educational backgrounds often  
equivalent to a Master's degree, they are actively engaged in their professions.

Crucially, Belux is home to a significant number of multinational corporations, with  
Brussels acting as the European capital, Antwerp as a bustling commercial hub, and  
Luxembourg as a major financial center. These three central cities serve as hotbeds  
for lobbying activities, where individuals with substantial purchasing power,  
innovative ideas, and influential networks converge. It is within this fertile ground  
that the Forbes Be and Forbes Lu audiences will thrive and flourish.



DIGITAL & SOCIAL

66M

Global Uniques

41M
U.S. Visitors

50.5M+
Social Footprint

PRINT

5.36M
Readers

4.3M
Average Noted Audience

EVENTS

100+
Events

50.2K+
Global Registrants

180+
Countries Represented

WORLDWIDE EDITIONS

45
Global Editions

76
Countries

27
Languages

Sources: GA 2022 Avg, 2022 Fall MRI-Simmons, GfK MRI Starch Oct/Nov 22 6

World wide audience
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Meet the editorial team of Forbes Be

Under the expert leadership of Joan Condijts, appointed as Editorial Director Forbes Be and 

Forbes Lu is the reference point for high-quality journalism in the fields of business, lifestyle, 

and economics,  combining local and global perspectives.

Joan Condijts

Forbes Be and Forbes Lu will be overseen by 
Editor-In-Chief Joan  Condijts. A talented journalist with 
over fifteen years of  experience at Le Soir, he led L'Echo, 
transforming it into a  successful digital media outlet. He 
also co-founded the  first Belgian news channel, LN24. As 
a writer, he has  delved into the realities and intricacies 
of the economic  world, showcasing his versatility, and 
has also authored  several novels.
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About Ventures Media

Since its creation in 1981, the Ventures Media group—named “Edition Ventures” until January  2023—has 

been publishing inspiring, high-end magazines, books and exceptional address guides:  ELLE, Marie Claire, 

IDEAT, L’Officiel, ELLE Décoration, ELLE à Table, Psychologies, Art & Décoration,  Déco Idées, Guide Hôtels, 

High Life, Zoute An Art Of Living, …

Ventures Media blends experience with innovative strategic vision, maintaining its role as a  

trendsetter and providing practical responses to the needs of an ever-evolving industry.

Publishing, digital and social media, events: Ventures Media thrives in a perpetually evolving  world. 

Our core business includes:

● Publishing inspiring, high-quality magazines, books, and specialized address 

guides. 

● Crafting high-quality, multi-format content for digital media (websites,  

platforms...) and social media, spanning video, audio, visual, and editorial.

● Designing and organizing unique events.

● Developing targeted cross-functional campaigns and media for our partner  

brands.

As Ventures Media perceives challenges as catalysts for progress, it formulates creative and  

ambitious solutions, thereby transmitting positive and sustainable values.

With a renewed identity, Ventures Media solidifies itself as a company deeply rooted in the  present and 

firmly oriented toward the future. Our reaffirmed identity boasts over one million*  followers on 

Facebook and Instagram, over 2.5 million annual prints, nearly 2 million monthly  website visitors, and 

nearly 110,000 newsletter subscribers.

*400,000 Facebook, 647,000 Instagram, as of January 10, 2023.
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Video
Forbes brings best-in-class journalism to  
life through original video and marketing  
for our partners.

Connect Through Forbes’ Editorial Platforms
Our team of content creators brings an array of cutting-edge editorial products to ensure  
you reach your target audiences in the right place—at the right time.

Branded Content
Forbes delivers, produces and distributes  
excellent content solutions for your brand  
across our suite of products that generate  
awareness and action via full-scale storytelling  
and design solutions.

Magazine
Forbes Be and Forbes Lu magazine, extensions of 
the esteemed Forbes brand of journalism, reach  
audiences in Belgium and Luxembourg. Available  
at various retail locations, prominent business  
hubs, and popular urban areas in both countries,  
this print publication is renowned for its  
comprehensive lists and profound interviews. It  
enjoys a well-established reputation as a  
dependable source of ethical editorial content and  
precise information, acknowledged by both  
readers and influential figures.

Social
Join us on our diverse range of social media  
platforms: Facebook, Instagram, LinkedIn,  
Twitter, and TikTok. There, we craft captivating  
and top-notch content every day. We can't wait  
to connect with you!

Events
Forbes Be will organise the Forbes 30 Under  
30 Event, where innovation, ambition, and  
impact converge. Forbes 30 Under 30 is a  
celebration of the Belux' most promising young  
talent, visionaries, and disruptors across  
various industries. This annual event brings  
together top-notch individuals who are setting  
new benchmarks for excellence and pushing  
the boundaries of what's possible.
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Digital Display
Forbes.be offers premium display advertising  
opportunities for valued brands, featuring a  
range of impactful formats, including  
takeovers, leaderboards, half-page ads, and  
medium rectangles.



Opportunities  To Align

MORE WAYS TO ENGAGE
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Forbes Be Events

Forbes Be Under 30 Summit

Forbes Be is proud to announce the upcoming Forbes Under 30 Summit,  a 

remarkable gathering where innovation, ambition, and impact unite. This  

exclusive event serves as a vibrant celebration of the most promising  

young talents, visionaries, and disruptors hailing from the Belux region,  

representing a diverse array of industries. Each year, Forbes Under 30  

brings together exceptional individuals who are not only achieving  

unparalleled success but also redefining the standards of excellence and  

pushing the limits of what is achievable.

Forbes Be Sustainability Leaders Summit

As the world continues to move towards a more sustainable future, the  

need for action and transformative leadership has never been more  

urgent. Innovations abound, how can communities and businesses adopt  

solutions to make meaningful change? What are the most practical  

implementations of energy innovation, and how can corporations  

successfully make the switch to clean energy? And now that AI is in the  

spotlight, can it be used to solve the complexities of a changing climate?  

Join us as we bring together business leaders, entrepreneurs, policy  

leaders and newsmakers who are embracing viable solutions and visible  

action to address climate change.
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Print Calendar, Rates & Specs

PLATFORM



2024 Print Editorial Calendar

28/03 MARCH Billionaires

31/05 JUNE Women
20/09 SEPTEMBER Entrepreneurship
06/12 NOVEMBER Under 30

All Dates Subject to Change
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Print Run
25.000 copies

• 10.000 NL copies in Belgium

• 10.000 FR copies in Belgium

○ circulation newsstands 16.000  

○ distribution and subscriptions 4.000

• 5.000 FR copies in Luxembourg  

○ circulation newsstands 2.500

○ distribution and subscriptions 2.500

Distribution: Bookshops, newsagents, prestigious sports clubs, private banks, over 80  
business points of distribution e.g. Silversquare, Big 4, David Lloyd, Fosbury & Sons, 
Spaces,…  
Objectif: Readership 100.000



Forbes Magazine – Belgium Rate Card

STANDARDS

SINGLE PAGE € 7.900

DOUBLE PAGE € 14.000

PREMIUM

DOUBLE OPENING € 22.000

DOUBLE BIS € 21.000

GATEFOLD 3 
PAGES

€ 31.000

GATEFOLD 4 
PAGES

€ 42.250  

4TH COVER € 14.350  

3RD COVER COUVERTURE € 9.750

CONTRIBUTOR’S SIDE € 13.150

COLOPHON SIDE € 12.500

SUMMARY SIDE € 11.500

OTHER FORMATS

1/2 PAGE € 4.900

1/4 PAGE € 2.450

DOUBLE 1/2 € 9.400

INSERTIONS

2 
PAGES

€ 5.900

4 
PAGES

€ 7.600

6 
PAGES

€ 8.500

8 
PAGES

€ 9.250

12 
PAGES

€ 9.750
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CREATIVE FORMULAS INCARTS

2 pages : 115 €/1.000 + technical costs  

4 pages : 130 €/1,000 + technical costs  

6 pages : 170 € /1.000 + technical costs  

8 pages : 185 € /1.000 + technical costs

COLLECTED SAMPLE: 98 € /1,000 +

technical costs
For all other creative formulas, please  contact us.

AD SIZE BLEED EDGES (HxL)*

2/1 267 mm (H) x 406 mm (L/B) 

1/1 267 mm (H) x 203 mm (L/B)

TECHNICAL INFORMATION

Material to be supplied

in PDF format + color proof + bleed format

Please note: any material not supplied in the requested.  

PDF format will be invoiced.

Delivery of advertising material

Valérie De Jonghe - support.ad@editionventures.be

Delivery of material

BILLIONAIRES 15/03 

WOMAN 17/05

ENTREPRENEURSHIP 06/09

UNDER 30 22/11

Reservations

6 weeks before publication

Cancellations

see conditions of sale

Print Production Specifications

* + allow an extra 5mm on each side for cutting
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Digital Calendar, Specs & Units

PLATFORM



2024 Digital Editorial Calendar

All Dates Subject to Change

JANUARY Strategic Investment Forecast for the Year Ahead Luxury Auto Trends: What the Affluent Will Drive this Year Prime Real Estate Markets to Watch in the Year Ahead

FEBRUARY Wealth Management in the Era of Digital Love The Marriage of Luxury and Efficiency: Top Hybrid Models Luxe Living: The Rise of Ultra-Luxury Residential Complexes

MARCH Navigating the Volatile Tax Landscape: A Financial Mogul's Guide Tech Titans: The Cars That Are Redefining Modern Driving Architectural Marvels: Game-Changing Real Estate Projects

APRIL Diversification in Q2: Opportunities & Risks The Allure of Speed: A Closer Look at Super Sports Cars Sustainable Luxury: High-End Green Homes and Developments

MAY Decoding Global Economic Shifts and Their Impact The Renaissance of Classic Cars in Modern Times Waterfront Wonders: Elite Properties with a Riviera Touch

JUNE A Mid-Year Audit: Aligning Financial Goals and Reality The Sun and the Drive: Convertibles for the Elite Traveler Investor's Paradise: Hotspots in Global Vacation Real Estate

JULY Wealth Accumulation: The Silent Power of Patience and Time Charging Ahead: Electric Cars That Merge Luxury and Eco-Consciousness The Allure of Island Estates: Investing in Private Paradises

AUGUST Capital Markets in the Summertime: Trends and Anomalies Limited Edition: Cars That Redefine Exclusivity Campus Quarters: The Economics of Buying versus Renting in Leuven

SEPTEMBER
Legacy Blueprint: Mastering the Art of Estate Planning for  

Tomorrow's Moguls
Legacy in Luxury: Brands that Stand the Test of Time Autumn Elegance: Estates that Define Seasonal Beauty

OKTOBER Decoding Economic Mysteries and Myths Navigating the Winter Roads: Luxury Meets Functionality Historic Estates: A Journey through Time and Luxury

NOVEMBER Green Gold: Navigating the Future of Sustainable Investments The Future of Auto Innovation: What's Driving Next The Ski Chalet Renaissance: Winter Homes for the Affluent

DECEMBER
Year-End Financial Review: Celebrating Wins, Preparing for What's  

Next
A Toast to Automotive Excellence: Best Cars of the Year A Year in Luxury Real Estate: Reviewing the Pinnacles of Property
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Finance theme Cars theme Real estate theme



Forbes.be – Belgium Rate Card

BRANDED CONTENT ARTICLE

1.500 pageviews € 3.000

2.000 pageviews € 4.000

3.000 pageviews € 6.000

4.000 pageviews € 8.000

5.000 pageviews € 10.000

Included in branded content article:
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Branded content article on forbes.be

Facebook post

Instagram post

Instagram story

Insert weekly newsletter

Production

Fotoshoot & video shoot: price on demand
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Proprietary Ad Unit Experiences In A Premium Environment
Constructed to seamlessly live within the Forbes ecosystem, our custom-built digital ad suite is specifically designed for our premium partners and global audiences, resulting in an  
impactful presentation with increased engagement & brand awareness.

Half pageBillboardTakeover Leaderboard Mobile rectangle

50 € CPM 30 € CPM 20 € CPM 30 € CPM 20 € CPM



DPLATFORM

Advertising packages



Advertising packages - print, digital, events

Forbes Year Partnership € 20.000 € 40.000 € 60.000

Print € 7.900 2 3 4

Branded content + socials € 4.000 2 6 12

Display 385.000 impressions € 10.920 1 2 3

Total value € 34.720 € 69.540 € 112.360

Forbes Year Partnership

Forbes Be provides multiple options of annual partnership packages designed for brands looking to connect with their target audience at 20k, 40k and 60k  
euros. These packages include print, digital branded content, social media, and display campaigns. The details of each package:

Forbes Under 30 Partnership € 20.000 € 40.000 € 60.000 € 80.000

Print € 7.900 2 3 4 4

Branded content + socials € 4.000 2 6 12 12

Display 385.000 impressions € 10.920 1 2 3 3

Event € 50.000 1

Total value € 34.720 € 69.540 € 112.360 € 162.360

Forbes Under 30 Partnership

Forbes Be offers a special package of 80k that includes the presence of your brand at the Forbes Be Under 30 Summit
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Contacts
Joan Condijts, Global Editorial Director

jco@forbes.be - 0475 81 91 28

Manoëlle Sepulchre, Lifestyle & Luxe Editorial Director

mse@venturesmedia.be - 0495 28 31 91

Klaas Olbrechts, Sales Manager Business
klaas.olbrechts@connectedmedia.be - 0477 78 06 89  

Isabelle Ferier, Lifestyle & Luxe Sales Manager  

ife@venturesmedia.be - 0476 85 08 34

Noémie Marion, Lifestyle & Luxe Sales Manager
nma@venturesmedia.be - 0478 06 56 88  

Florian de Wasseige, Chief Operating Officer  

fdw@venturesmedia.be

Lore Mosselmans, Chief Marketing Officer

lmo@venturesmedia.be

mailto:jco@forbes.be
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mailto:ife@venturesmedia.be
mailto:nma@venturesmedia.be
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