


L’OFFICIEL BELGIUM

A real woman,
modern,
influential and chic,
aged between 25 - 55,
fashion and art conscious,
connected and international,
urban,
digital native,
ready to explore

& conquer (more of) the world.
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MEDIA GROUP INTERNATIONALLY

29

International Edibons

2.8M 9.8M

Monthiy distributed Monthly readers
magazines in 17 of LOfficed
languages
1 o <o ; M 5 ® 2 M
PV / month UV / month
on lofficiel.com on lofficel.com
global platform global plstform

17.5M

Social media
followers
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¥ L’OFFICIEL Belgium
d el [ | > Luxury DNA

.~ . L’OFFICIEL, the French spirit of
elegance and couture since 1921.
The ultimate style selection of top
talents in the media and direct
supporters of international fashion
- and luxury brands.
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2 Target:
Women 22-55 years old

Circulation:
GRER 30 000 - 15 000 NL + 15 000 FR
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L’OFFICIEL Luxembourg

The ambition of L’OFFICIEL
Luxembourg is to offer the
magazine with a Luxembourg
footprint.

Food, fashion, culture, art...

All with the inspiration of the Grand
Duché.

N° 9 WINTER 2020/21 DE LA COUTURE ET DE LA MODE DE PARIS

WWW.LOFFICIEL.BE

Key Numbers

Target:
Women 22-55 years old

Circulation:
2500 FR

Periodicity:
5 issues / year

Lisa Verberght in Fendi, Jil Sarger en Murni_.__,,.f"""r :



L’'OFFICIEL Hommes
Belgium
Luxury DNA for men

L’OFFICIEL Hommes, the French
qugéngﬁg&g spirit of elegance and couture
S aea: . since 1921. The ultimate style
L”'f&“&‘i%?&? §e|ect|on fqr men qf top talents
in the media and direct
supporters of international

fashion and luxury brands.

Key Numbers

Target:
Men 22-55 years old

Circulation:
30 000
30 000 - 15 000 NL + 15 000 FR
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| 2 issues/year
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L’OFFICIEL -
Art File

Twice a year, we
create an art file in
L’OFFICIEL Summer &
L’OFFICIEL Luxe.

Latest trends,
designers to know,
inspirations,

and way more.

Key Numbers

Target:
Women 22-55 years old

Circulation:
30 000

Periodicity:

2 issues/year:
L’OFFICIEL Summer &
L’OFFICIEL Luxe

NL and FR

h“hiMlbm._ﬁ“
wezamelses van hedendespe koo - ea tinen.



CALENDAR 2023

TIMELINE (subject to change)

L’OFFICIEL

MARCH/APRIL ISSUE

NOV/DEC ISSUE

L'OFFICIEL HOMMES

Date of Reservation Deadline

appearance Deadline Material
16/03 16/02 01/03 . Fashion Issue
20/04 20/03 03/04 Beauty & Be well

....................................................................................................................................................................................

5 5 i Summer Travel &
22/06 § 22/05 05/06 Luxe issue +
; = i Special Art & Design

....................................................................................................................................................................................

30/11 30/10 13/11 Luxe & Art & Design

MEN ISSUE

MEN ISSUE

18/05 18/04 01/05 . Men - Spring Issue

....................................................................................................................................................................................

26/10 26/09 09/10 . Men - Fall Issue



RATES PRINT

STANDARD ADVERTISING SPACE

Surface

Single page

Double page

STANDARD ADVERTISING SPACE €

Placement

Opening spread, cover 2,3
Second spread

Third spread

Fourth spread

Fifth spread

Sixt spread

Page facing content 1 (rhp)
Page facing content 2 (rhp)
Seperated / Consecutive spread
Page facing colofon

Page facing general colofon
Page facing editors letter
Page facing news

Page facing contributors
C3

C4

8.350
16.695

22.220
18.700
17.260
16.700
16.100
16.100
9.880
9.485
17.260
9.100
8.800
8.850
8.800
8.800
9.550
15.900

PLUSPROPOSITIONS €

Insert C/1000
2 pages 140
4 Pages 160
6 pages 205

Aditional posibilities*

Advertorial Theme special (supplement)

Z-cover L-shaped cover

Gatefold (front or back) Plastic cover

Enveloppant Backingcard (with tip on)

Lenticlar 2/3 cover Outset

Sponsoring (poster, booklet,

Banderol calendar)

Exclusive transparant wrap Tailormade special

30.000

Circulation L’OFFICIEL BE (15.000NL - 15.000FR)

Circulation L’OFFICIEL

Luxembourg 2:200FK
Single page L’OFFICIEL €3.120
Luxembourg

reservation deadline is 2 weeks prior to material deadline. Cancellation
period, first options on prime positioning eight weeks prior to reservation
deadline (and 2 weeks prior to material deadline).

*rates on request
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Instagram

¢ LOfficis Baig que . ] lofficielbelgium = 11K followers
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KEY NUMBERS L’OFFICIEL BE

Pageviews: 350K

Unique pageviews: 320K
Unique Visitors: 280K
Av Time on page: 02:16
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Pour féter la Fashion Week comme il se doit,

19%

Women Men




SOCIAL-FIRST
CONTENT

Q0D Y%Rs

Inspiring contents and
engaging formats:

» Fashion Portfolio digital

* Creative video series

* Digital Animated Cover

« Editorail Storytelling

* Portraits & Interview

* Focus Produit & Collections
* Interactive content

[




RATES DIGITAL

www.lofficiel.be i Price Technical Costs
Social Media Devices WXL € €
Native article Desktop / mobile MIN 800 words 1.600 : 850
! ' i (+ 320 with influencers)
Native article : : 1.060
shopping gallery Desktop / mobile MIN 800 words 2.120 . (+ 320 with influencers)
SEO article .
optimization Desktop / mobile 1000 - 2000 words 2.120 1.060
Contest Desktop / mobile - 795 530
Teasing: native
article, “we have .
tested”, survey, Desktop / mobile - 3.975 1.590
contest,
Video production | Desktop / mobile 45sec - 1Imin 1.600 2.760
Teaser instagram | Desktop / mobile 15sec 530 640
Dark post IG: 795 375
Social media Desktop / mobile Dark post FB: 795 375
Not dark, 50% more Not dark, 50% more Not dark, 50% more
: Editorial newsletter: 530 265
News|etter Desktop / mobile Dedicated newsletter: 795 530
Shooting Desktop / mobile - 4.250 -



http://www.lofficiel.be

TECHNICAL SHEET

Margins

The margin must include cutting marks and technical section

Reminder of formats: Width x height

The texts must be set back by 5 mm from the edge
1/1 PRINT SINGLE PAGE : PDF HD 224 x 297 mm (+ 5mm on either side)

Attention: double-page spreads need to be set up as two single pages

Materials to be sent to Amélie Eeckman: aee@editionventures.be



mailto:aee@editionventures.be

CONTACTS

PUBLISHER
Manoélle Sepulchre

manoelle.sepulchre@lofficiel.be
+32 495 28 31 91

OFFICIER

EDITORIAL

WA L

Céline Pécheux mmu%:;m AMTDz2#

celine.pecheux@lofficiel.be
+32 473 46 06 38

ADVERTISING
Philippe Dejonghe
pdj@editionventures.be

Kelly Gielis
kgi@editionventures.be

Alexia Neefs
alexia.neefs@editionventures.be

Johanna Webb
jwe@editionventures.be

Noemie Marion
nma@editionventures.be

MARKETING & COMMUNICATION
Jade Dierckx
idi@lofficiel.be

CREATIVE CONTENT CONSULTANT
Jean-Baptiste Fabbricatore
jbf@lwsproduction.com

EDITORIAL WEB FR
Géraldine Verheyen
geraldine.verheyen@lofficiel.be

EDITORIAL WEB NL
Daphne Dorgelo
daphne.dorgelo@lofficiel.be

Edilton TwimmnTmiman
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LOFFICIEL

BORN IN FRANCE - MADE AROUND THE WORLD - FREE TO CREATE OUR OWN RULES

FOLLOW US ON LOFFICIEL.BE (@ @LOFFICIELBELGIUM @3 L'OFFICIEL BELGIQUE / 'OFFICIEL BELGIE


https://www.lofficiel.be/nl/Travel/experimental-group-opent-hip-agroturismo-boetiek-hotel-op-menorca

